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Factors of the marketing mix that influence the decision-making process of consumers when

choosing to purchase energy-efficient air conditioners
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Abstract

This research aims to study consumers with different personal factors and their opinions
regarding the decision-making process in selecting energy-saving air conditioners in Phuket
Province. It investigates the marketing mix factors that influence the decision-making process of
consumers in Phuket when purchasing energy-saving air conditioners. The sample consisted of
400 consumers, both male and female, in Phuket who have purchased or used air conditioners.
The data was analyzed to explain the research results, including frequency distribution,
percentage, mean, standard deviation, and correlation testing, using the SPSS (Statistical
Package for Social Science) statistical software to analyze multiple regression.

The research findings revealed that: 1) Gender and occupation showed differences in
opinions regarding the decision-making process for purchasing energy-saving air conditioners
among consumers in Phuket. However, age, marital status, education level, and average
monthly income did not show differences in opinions regarding the decision-making process in
this context. 2) Factors related to product, price, distribution channels, marketing promotion,
personnel, process, and physical and environmental aspects all significantly influenced the
decision-making process for purchasing energy-saving air conditioners among consumers in

Phuket.
KEYWORDS : Decision-making process, consumers in Phuket, marketing mix factors.
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