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Service quality and lifestyle factors affecting the decision to purchase a house in a housing

project in Phuket Province
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Abstract

The purpose of this research is to study the quality of services that affect the purchasing
decisions of consumers regarding housing projects in Phuket province. Additionally, it aims to
investigate the lifestyle patterns that influence the decision-making process for purchasing
housing projects among consumers in Phuket. The study also examines the purchasing
decisions of consumers in Phuket based on a sample of 400 individuals from the area. The data
is analyzed to describe the study results, including frequency distribution, percentages, mean,
standard deviation, and relationship testing, using the statistical software SPSS (Statistical
Package for Social Science) and performing multiple regression analysis.

The research findings indicate that: 1) Tangibles, Reliability, Responsiveness,
Assurance, and Empathy significantly affect the purchasing decisions of consumers regarding
housing projects in Phuket. 2) Activities, Interests, and Opinions also influence the decision-

making process for purchasing housing projects among consumers in Phuket.
KEYWORDS : Service Quality, Lifestyle Patterns, Purchasing Decisions.
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