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Attitudes and Behavior of Probiotics Consumption of the Public Working age in

Phuket Province Thailand

SUPASINEE ARDJAI

ABSTRACT

This study investigates the attitudes and consumption behaviors of working-age
individuals in Phuket toward probiotics and examines the relationship between these
attitudes and behaviors. Data was collected from 400 participants aged 25-59 years
through an online questionnaire. Descriptive statistics and Chi-square (X2) were used for

analysis.

Results show that most respondents were female, aged 45-54, with a bachelor's
degree, and earning 30,001-50,000 baht monthly. They had positive attitudes toward
probiotics, recognizing health benefits like gut health promotion and trusting certified
products. Consumers primarily purchased probiotics from retail stores based on reviews or

recommendations.

The analysis revealed a significant relationship between knowledge-related attitudes
and consumption (p-value < 0.05). Gender and age also influenced behavior, with women

favoring skin health benefits and older individuals prioritizing gut health.

The findings highlight the need for tailored marketing strategies, emphasizing
specific benefits for target demographics and leveraging scientific evidence and reviews to

build consumer trust.

Keywords: Attitude, Consumption behavior, Probiotics, Working age, Intestinal

health, Marketing, Personal factors
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